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WHO WE ARE: The Georgia Department of Economic Development
(GDECcD) is the marketing and sales arm of the State of Georgia

WHAT WE DO: Strategically deliver economic development
throughout the state by:

Attracting new business investment

Supporting the expansion of existing industry and small
businesses

Locating new markets for Georgia products

Attracting tourists from within and outside the state

Promoting Georgia as a desirable location for entertainment
businesses and projects




GLOBAL COMMERCE DIVISION

» The Global Commerce division assists businesses by coordinating:
» Site Location Services
» Market Research

» Business Incentives Analysis

» Employee Training :m,,_a_
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» Innovation and R&D Services
» Export Assistance

» International Office Assistance
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GLOBAL COMMERCE:
TEAM FOCUSED / INDUSTRY SPECIFIC

Aerospace, Defense & Advanced Manufacturing
Logistics, Energy, Agribusiness, & Food Processing
Health Sciences & Advanced Technologies
Corporate Solutions

International Investment

Existing Industry and Regional Recruitment
International Trade
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Centers of Innovation
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STATEWIDE CONNECTIONS

Regional Project Managers

— Work with existing companies on
expansion projects

— Recruit new companies targeted for
their region

— Provide regional expertise and
local connections




GLOBAL COMMERCE:
INTERNATIONAL OFFICES

10 International Offices

LONDON, ENGLAND

NUNICH, GERMANY
TORONTO, CANADA
BEWING, CHINA USA
TOKYO, JAPAN
SEQUL; KOREA JyTLANTA, GEORGIA TEL AVIV, ISRAEL

MEXICO CITY, MEXICO

SA0 PAULO, BRAZIL
SANTIAGO, CHILE
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AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

Expect the economy to achieve
a more continuous growth track:

By Q1/Q2 2014
| 12%
Not until 2016
0
Eo By Q3/Q4 2014
28%
By 2015
30%
Figure 11
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AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

Types of new domestic facilities to be opened
(as a percentage of total number to be opened):

R&D Other
2% 20%
SSha_red
ervices ,
Manufacturing
0
5% 24%
Back Office/
Call Center
8% Warehouse/
Distribution
23%
Data Center Headauart
8% eadquarters
12%
Figure 15
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AREADEVELOPMENT

SITE AND FACILITY FLAMMING

28™ ANNUAL CORPORATE SURVEY

Use of outside site selection or business
consultants making a location decision:
Yes 43%

No 57%

If consultants outside the company are
used, services they are providing:

Real estate transaction 63.0%

Location studies/comparative analyses 60.0%
Feasibility studies

Construction

Incentives negotiations/management

Site selection decision

Human resources consulting

Global asset positioning

I I I I
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Combined Ratings

CORPORATE SURVEY 2013

Site selection factors 2013 2012

p JENSY PR

Availability of skilled labor 85.1 B0.4 (3)

1.

2. Highway accessibility 83.5 80.1(2)
3. Llaborcosts a90.8 BO.B (1)
4.  Occupancy or canstruction costs a7.4 B2.B (5)
5. Avallability of advanced ICT services 84.8 B85.1 (4]
6. Available buildings 83.3 TH.4 (8)
7. Corporate tax rate 824 T9.3 (7)
8. State and local incentives 819 T1.1(13)
9. Low union profile 814 3.5 (10)
10.  Energy availzbility and costs 80.8 B1.3 (8)
11.  Tax exemptions 80.6 5.4 (8)
11T, Right-to-work state 80.6 T2.6(11)
13.  Avallable land 80.3 59.0 (18)
14.  Expedited or “fast-track” permitting 76.3 B7.2 (15)
15.  Proximity to major markets 75.8 T2.2(12)
16.  Availability of long-term financing 74.8 63.1 (17)

17. Environmental requlations T1.7 1.1 (13T)




AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

Importance of the existence of an available
building in the site search:

Of no importance

10%

-------------------

......................

Very important

_39%

Somewhat important

43%

Figure 47
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AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

Importance of the existence of a shovel-ready/
pre-certified site:

Of no importance
19%
| Very important

A minor | 0
consideration . 18%

Somewhat important

43%

Figure 48

| siifne

0 Georgia’
3 USA



»
- “'
TN
el .
.. - .
. '
- o ™
i
A ATsarmy

MMaristts :

ATLANTA® - '~ . :
/ -
]
A
GEORGIA
'
|
] \
' A
" . ' :
‘ \
- )
: 2
3 ! :

LA y |




| LTS D—»
s DREAK GROUND

TOGETHER

Baxter International, Caterpillar,
Starbucks and voestalpine have
all taken advantage of the due
diligence behind the Georgia Ready
for Accelerated Development (GRAD)
Sites Program,

®  Ownership security
Zoning designation
Road and rail accessibility
Utilities service
Wetlands and stream delineation

Learn more about our shovel-ready sites
at Georgia.org.
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.
Wew&sinws | (@ Georgia




AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

Impact of high energy costs:

Affecting facility operations
295%

Affecting supply/
distribution
network decisions

Figure 37

-

0 Georgia
USA



AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

New unconventional sources of energy
(e.g., through fracking) will drive down
energy costs:

If so, any effect on location decisions:

Yes
19%
No
81%
Figure 38
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Shale Gas Plays - Lower 48 States

S 9

[ ] Basins [ shale Gas Plays

Source: Energy Information Administration
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GEORGIA’'S EXPORT GROWTH 2002-2012

$40
$35.9B

$35
$30

$25
$23.4B

$20
$14.4B

Value in S Billions

§15
$10
S5

S-
2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
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AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

Importance of incentives to a project
moving forward in a particular location:

Of no importance

_______ 15% .
A minor
consideration Very important
19% 37%

------------------

Somewhat important

30%

Figure 42
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AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

Company has received and utilized incentives
in the past:

Yes

48%

No
52%

If so, percentage of the incentives initially
estimated value company secured
(or expects to secure):

75% to 100%
17%
"""""""" 10to 25%
50%to75% (S NN - 49%
17%
25% to 50%
18%
Figure 43
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AREADEVELOPMENT
28T ANNUAL CORPORATE SURVEY

Company’s dependence on contract workers
or contingent labor:

Very dependent (>15 percent of work force)

19%

Not depeirdent
ata Somewhat dependent
______ 4 9% (< 15 percent of
work force,
or primarily on a
seasonal basis)
32%
Figure 35
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GEORGIA'S 7.0% UNEMPLOYMENT RATE (APR ‘14)
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GEORGIA AHEAD IN BUSINESS
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